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Third Party Research Reveals Education at Diamond Jewelry Retailers Significantly

Drives Customer Experience and Purchase Intent;
The Natural Diamond Council to Launch New Education Program April 3, 2023
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NDC Education Partner Program

Third party research results reveal opportunity for proactive consumer natural diamond education; NDC
set to launch Education Partner Program on naturaldiamonds.com next month

New York, NY (March 16, 2023) -- The Natural Diamond Council (NDC) releases the results of
a new study by CXG, a leader in the luxury consumer insights space, verifying that natural
diamond education at the retail point of sale is critical to sales conversion. Findings proved that
93% of customers were more inclined to make a purchase of natural diamond jewelry when they
felt sufficiently educated on natural diamonds by a sales advisor. As the study presents, there is
significant opportunity for deeper education on natural diamonds at the retail points of sale. The
NDC will unveil a new Education Partner Program next month offering educational tools for
retailers and sales professionals to foster natural diamond knowledge leading to increased sales.

The study was conducted across national, regional, and exclusive retailers to uncover how natural
diamonds are presented in retail settings when shopping for a diamond engagement ring. A total
of 116 store evaluations were executed between December 2022 and January 2023. 89
evaluations occurred in non-exclusive retail channels that carry both natural and lab-grown


https://www.naturaldiamonds.com/wp-content/uploads/2023/03/NDC-Report-Final-March-2023.pdf
https://www.cxg.com/
https://www.naturaldiamonds.com/education-partner-program/

diamonds (55 national, 34 regional), while the remaining 27 occurred in exclusive channels that
only carry lab-grown diamonds.

CXG analyzed the environment, merchandising, and interactions with sales advisors and how
those factors contribute to the customer's education, experience, and confidence to purchase
natural diamond jewelry. The data cites 64% of customers did not find significant differentiating
in-store merchandising presentations of natural diamond jewelry as opposed to lab grown
diamond jewelry. Additionally, 40% of customer interactions did not include proactive natural
diamond education via sales advisors which directly impacted sales conversion. The research
also suggests that the sales proposition for natural diamonds is incomplete since only 6% of
respondents cited interactions with sales advisors to include ethical considerations, provenance,
and traceability of natural diamonds to influence purchases. This leaves retail stores with
significant opportunity to educate consumers on the positive global impact of natural diamonds.

“The research confirms that the role of the sales advisors in educating customers is paramount.
However, the content of that education is far from complete, especially in conveying the facts and
storytelling around natural diamonds beyond the 4Cs, from provenance and positive impact to
rarity and being a revered luxury for centuries” states Kristina Buckley Kayel, Managing Director
for the Natural Diamond Council. “We are offering a solution to retailers and anyone in the industry
looking to complement their technical diamond knowledge and gain confidence in conveying it in
an impactful and memorable way. The Education Partner Program and platform was designed
with the frontline sales advisor in mind. Engaging succinct and self-paced e-modules, each of
which have accompanying materials and social media assets to bring turn-key value beyond
completion of the module. Participants receive certification upon completion and, most
importantly, then have the tools and sound bites to immediately deliver compelling information
with confidence to customers, augmenting their trust and desire to purchase.”

Natural Diamond Council’s new Education Partner Program delivers a best-in-class curriculum of
natural diamond insights through a robust digital library for retailers. The education comprises six
interactive learning modules featuring digestible lessons marked by a dedicated episode which
imparts natural diamond knowledge beyond the 4C’s. The lessons include:

Introduction to the Natural Diamond Council

The History of Natural Diamonds

The Allure of Natural Diamonds

Commitment to Sustainability

Difference Between Natural Diamonds and Lab Grown Diamonds
Fancy Colored Diamonds

In late spring, the NDC will be launching a new module focused on Facts Dispelling the Myths and
Misconceptions around Diamonds. Retailers are encouraged to visit
www.naturaldiamonds.com/education-partner-program/ to learn more and sign up, as well as
email inquiries to educationpartners@naturaldiamonds.com.
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About The Natural Diamond Council (NDC): The NDC inspires and informs consumers about
the incredible world of natural diamonds through its Only Natural Diamonds platform. The
platform is the authoritative publisher on all things natural diamonds including celebrities and
pop culture, epic diamonds and jewelry trends, engagements and weddings, and diamond
buying guides.

The NDC supports the integrity of the natural diamond industry by providing transparency and
insight on the progress of this sector and its commitments to further betterment. NDC is a global
organization whose members’ operations span four continents and ten countries including
Canada, South Africa, and Botswana. Their operations support the livelihood of 10 million
industry employees and their families around the world.

The NDC operates in the US, China, India, UAE, and Europe.

About CXG: CXG is the leading Customer Experience group that partners with luxury brands at
every stage of their CX transformation. Having worked with 200+ premium and luxury brands,
CXG is an expert on affluent customer behavior. It offers insights and supports their
implementation with solutions delivered through four practices: Customer Insights,
Measurement, Academy and Consulting & Transformation.

Founded in 2006, we are very proud to be a global business today. From Shanghai to Paris, we
have 12 offices, operate across 70 countries and are home to over 180 professionals from
around the world.

For press inquiries please contact: Carrie@naturaldiamonds.com



https://www.naturaldiamonds.com/
https://www.cxg.com/
mailto:Carrie@naturaldiamonds.com

